
Spending plans

Back to college

Planned spend 
by category

$1,330   
average total spending 
by parents this season 

$5.6B

$25.5B

68%   
household appliances 

and supplies

Planned top 
shopping destinations

Student influence 
and budget

Shopping strategically 

Digital shopping

89%   
college supplies

78%   
clothing 

and accessories

U

Parents plan to spend 

this back-to-college season

is up for grabs from 
consumers undecided about 

spending the remaining 
22% of their budget 

online or in-store

31%
is purchased 

online

48%
is purchased 

in-store

$479
average spend

21%
are undecided

$8.2B
market spend

17%
is purchased 

online

64%
is purchased 

in-store

$279
average spend

19%
are undecided

$4.2B
market spend

13%
is purchased 

online

65%
is purchased 

in-store

$226
average spend

22%
are undecided

$3B
market spend

50%   
dorm/apartment 

furniture and supplies

18%
is purchased 

online

61%
is purchased 

in-store

$366
average spend

21%
are undecided

$3.5B
market spend

34%   
computers 

and hardware

28%
is purchased 

online

48%
is purchased 

in-store

$674
average spend

24%
are undecided

$4.4B
market spend

32%   
electronic gadgets and 

digital subscriptions

34%
is purchased 

online

42%
is purchased 

in-store

$357
average spend

24%
are undecided

$2.2B
market spend

In-store sales are projected to grow in 
2018. This is “stealing share” from both 
online and the undecided category. 

mass 
merchants

75%

bookstores
(on-campus)

61%

online-only 
retailers

51%

dollar 
stores

32%

off-price 
stores

31%

69%
plan to use their 
desktop/laptop

(80% in 2017)

45%
plan to use 
their mobile
(44% in 2017)

get price 
information

61%

compare to 
similar products

47%

get product 
information

43%

make a purchase

59%

make a purchase

42%

get price 
information

53%

access a mobile 
shopping app

41%

collect discounts, coupons, 
sale information

53%
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Early in July
(first 2 weeks)

Early in August
(first 2 weeks)

SeptemberEarlier than July Later in July
(last 2 weeks)

Later in August
(last 2 weeks)

of parents expect 
their kids to contribute 
more than half of budget

of parents plan to
spend more than half

of the total B2C spend

of parents expect the B2C 
season to be planned and 
shopped separately

18%
plan to collaborate 
with their students 

during B2C shopping

82%

80% 18%

are uncertain
2%
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This annual Deloitte survey was conducted online using an independent research panel between May 31 – June 13, 2018. The survey polled a sample 
of 1,025 parents with college-going children and has a margin of error for the entire sample of plus or minus three percentage points.
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