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before shopping in a physical store

plan to make

for holid h i
expect to spend the same or more this season or holiday shopping

Gift spending Non-gift spending

Clothing Gift cards Electronics

Internet
Discount/value .
department stores
involve a coupon or department stores with new or

promotion different retailers
Major store formats are feeling the pinch (drop since 2015)

Standalone Traditional Local independent

of shoppers .
are influenced by big box stores malls stores

coupons and
promotions
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Buy online,
pick up in store

for smartphone as a virtual shopping assistant:

Get store locations (61%)
Check/compare prices (57%) SR el ae

mobile purchase
Browse online (56%) this season

will take advantage of

do not consider to be fast

think they could
in time for the holiday

Before Thanksgiving
Thanksgiving through the end of November

After November

Online spending to match offline spending:
Online Offline

Up 7 pts. since 2014 Down 5 pts. since 2014
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